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CONCORDIA UNIVERSITY MBA CASE COMPETITION WINNERS 


MONTREAL / January 26, 1985 -- Concordia University's Fourth Annual 
M.B.A. Case Competition, a three-day series of events that pits the minds of some 
of the University's brightest MBA students against colleagues from the rest of 


Canada's business schools, has produced some proud and happy winners. 


First place this year goes to McGill University, with University of Toronto 


coming second, Université de Sherbrooke placed third in the competition. 


Four years ago, Concordia University developed an innovative approach to 
bring students into contact with the rapidly-changing business world. The 
competition, which is sponsored by the Faculty of Commerce and Administration 
and organized by three MBA students - Sabine Altier, Danielle Assayag and Elisa 
Klein - draws top M.B.A. students from across Canada to Montreal to compete for 


the Concordia Cup and to interact with senior Montreal business executives, 


The panel of judges for the finals included Robert Normand, Vice-President of 
Canadian Commercial Banking - Bank of Montreal; Gérard Plourde, Chairman of 
the Board - U.A.P. Inc.; Mariette St-Germain, Director of Strategic Planning - Les 
Coopérants; Arthur Earle, Senior Vice-President Research & Development - 
Dominion Textiles; and Jean-Paul Camiré, Vice-President Sales & Marketing - 
Robin Hood MultiF oods. 


The competition's principal purposes are (i) to develop stronger links between 
the students and faculty of Canada's business schools and the business community, 
and (ii) to challenge students! training and talents by exposing them to the critical 
appraisal of senior business executives. Canada's other universities have been quick 
to realize the importance of the competition. The event began in 1981 with only a 


few Quebec business schools, but now include universities from across Canada. 


The M.B.A. Case Competition is one of the many special events organized at 
Concordia this year as part of the University's 10th Anniversary celebrations. 
Concordia University was created in August 1974 as a result of the merger between 


two century-old institutions, Sir George Williams University and Loyola College. 


A videotape of the finals can be made available to members of the media. For 
further information contact LIZANNE WINSER, Director, Concordia University 
MBA Program (514) 879-4273, or ELISA KLEIN, Case Competition Co-Ordinator, 
(514) 879-2896. 
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